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INntroduction

Every business is interested in growing sales and there are multiple online marketing methods
to do so.

To have the opportunity to increase your sales online means:

“Getting in front of the right people in the right places.

It also means directing them to the right place online
with the right message for them.”

That can seem like a daunting task when your business is up against big companies and those with
large budgets who also are trying to get in front of the same audience.

One key is knowing that there are multiple ways to get in front of your ideal client online.

In this eBook we'll review 9 different marketing methods that businesses can use online to reach
their ideal audience regularly.

Let's dig in!

it

Mike Gingerich

rA\

dlgltal hl" Digital & Social Media Marketing | Web Design | Mobile & App Development  www.digitalhill.com


http://www.digitalhill.com

Table of Contents

Social Media Marketing .......c.ooeuiiiiiiiiinee e 3
CoNteNt Marketing ......c.ueeuneiieiie e 4
FACEDOOK AQS ... 5-6
GOOEZIE AQWOIAS ..c.ueiieeie e 7
Facebook Retargeting AdS ........vvuiiiiiiiiie e 8
Google Remarketing AdS .....c..veuiiiiiiieie e 9
Deals and COUPONS ...ceuniiieei ittt eans 10
FrE@ OffersS .o e 11
Contests and PromMOtiONS ......uiuniiiiiieie e 12
BONUS: Combine Methods for Greater Reach............ccceeiieiiiinnnns. 13

r.\

dlgltal hl" Digital & Social Media Marketing | Web Design | Mobile & App Development  www.digitalhill.com


http://www.digitalhill.com

1. Social Media Marketing

One form of marketing that has exploded in the past 3 years and changed the online marketing
landscape forever is Social Media Marketing.

It's leading edge and in-demand for good reason! It's an unprecedented new way for businesses to
reach people. At the same time, it's very different than traditional marketing and one thing must be
understood: Social Media Marketing is a 2-way Conversation!

Businesses have created their brand accounts on platforms like Facebook, Twitter, LinkedIn,
Pinterest, and more to use as a method to share their blog posts, to connect with their fans and
followers, and to reach interested people.

Typically this is done via posting on the social networks and monitoring mentions of the company so
that the brand can respond to questions and items.

The key is in offering value and not being “salesy” in
approach. The networks are “social” so businesses need to
flow with that.

Tips for Businesses Using Social Media:

* Be aResource

e Share valuable content besides your own!
* Solve problems

* Besocial and have some fun

By offering interesting, helping, and even entertaining
content in a style that reflects the company’s unique
culture, a company can grow their online community.

4
See more tips on integrating your social and digital media in ' S
a conversion funnel here: Digital Marketing Keys.
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2. Content Marketing

Content marketing is a valuable method of helping your company be found online and to rank well
for important keyword phrases that your ideal client is likely to search for in search engines like
Google and Bing.

Typically content marketing is done via blogging by companies where they have team members
regularly adding new content to their website via blog posts that are targeting certain topics,
keywords, and keyword phrases. Often this can come in the form of a “Resource Center” where the
posts are informative and offer help. They can be “How to” posts, or industry information, or guides
on how to best use products or services. Itis content that helps and addresses questions your
potential customers may have.

A great example of a business doing content marketing is this pool company in Virginia,
River Pools and Spas. They offer lots of online content that answers the key questions potential
customers will have.

ﬁn‘r‘u{ﬁ%f&l_s/ “ ‘Home | Pool101 | WhyRiver? | PoolShapes | Gallery | Testimonials | Blog! | Contact

Save thousands on
River Pools' First Factory
Direct Swimming Pool:

The Greco! ElI»

Download Free | Get Our Free | Request an Current
Fiberglass Pool Educational Online Fiberglass Specials and
Buying Guide I DVD Pool Quote Offers
Now!

For more information on how CONTENT MARKETING and SOCIAL MEDIA work together,
see “Content is King, Engagement is Queen and BOTH NEED CROWNS!"
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3. Facebook Ads

Businesses with a Page on Facebook can run targeted ads in the News Feed to reach specific
customers.

The News Feed is where users spend the most time scanning posts on mobile and desktop, and
with Facebook being the most used social network in the U.S. and across many countries, it's a great
place to reach your audience.

Ads can also be placed on the right side-bar area in Facebook where desktop users can view them.
Facebook Ads can range from $.05-1.75

per click. There are also methods to

deliver ads on a “pay per impression”

(for having an ad shown to the ideal Facebook Ad OptionS

audience) and the cost variables range )
. for Businesses to reach Customers
based on the competition to reach that

audience. What kind of results do you want for your ads?

The value of Facebook Ads is that a R Clicks to Website

business can be highly specific in their
O Website Conversions

target. Facebook knows so much about

each user and this is then the way they N Page Post Engagement
can help a business reach their ideal iy Page Likes
audience.

.” App Installs

If you want to reach 22-29 year old & App Engagement
males living in Elkhart County who also
like NASCAR and the Indianapolis Colts,
Facebook can help you do that! That's the £ offer Claims
power of Facebook Ads, you pay but you
reach a precise audience.

ETJJ Event Responses

digital hill
If you need to start in an even simpler

and easier Facebook Ad route, you can
use the “Boost” Ad feature on any post you share on your Page.
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Facebook Ads continued...

There are less features in the “Boost” tool
than in the Ad manager and Power Editor
but Facebook is continuing to add more :‘Eﬂﬂh? more people by boosting your post
earn vaoreg
targeting features.
Audience People who like your Page and their friends
If you use the “Boost” Ad feature, [7]
be sure to not simply use “fans and * People you choose through targeting [?]
friends of fans” but drill in and target :

N , _ g Ligctaon Cities + within 10 miles +
specifics such as location (city, etc) or - -
age and interests. | San Diego, CA ~ |
Learn more about Boosting a post here. e 20~ - 58~

Gender n Men Women
Interests

| Social media marketing |

|Digital marketing = |

| Online lead generation ~ |

+Pay per dick = Viral marketing
+ Article marketing 4 Inbound marketing

+ Brand
Maximum
Budget $4U| i
Est. People 2,100 - 5,500 of 22,000
Reached B ]

Your budget and targeting determine how
many people your post will reach,
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4. Google Adwords

Google Adwords is an “old” standby that continues to perform!

These are Ads shown in search results in Google at the top of the page and in the right column.
Like Facebook Ads, the cost is based on competition to appear, and can range from $.20-$3.00
or more per click. With Adwords, the business identifies keywords they want their ad to appear

for in search results.

GO 8[@ single cup coffee maker A “

Web Shopping mages Videos Mews More = Search toals

3,660,000 result Ed seconds)

Single cup coffee maker - Delicious Single Serve Varieties : Shap for single cup coffee maker on Sponsared (O
waw. dolcegustocoffee comiSingle-Serve = Google
Buy A Dolce Gusto® Machine Today!

Find Your Gusto - Join Qur Rewards Program - We Understand Coffes a
Best Single Cup Coﬁee Maker - Amazon.com — r
Wirw_amazon ‘ _l'

il el : Mr. Coff K KBS H ‘1 Beach Jura |
Eveny [ e B iFad - ir. Coffee eung 2 lamiliton Beac ura Impressa
Emncamboel 0% Fre Shipping o Clsibid Croers Brewing Syst Special Editio 9 One Touch
Bedding - Cookware - Kitchen - Gift Ideas - Kitchen Tools & Gadgats §71.96 §119.99 32? D-l o0
Keung.com Carson's Publickitchen
1 Cup Coffee Maker Deals % Special offer ke 9)
wnw. hhgregg. com/CoffeeMakers ~
Save Up To 25% OFf Coffee Makers. Buy Online, Pick Up In-Store Today!
Coffee Makers - Bed Bath & Beyond ®
www bedbathandbeyond com/ . /coffee  /coffee-ma... ~ Bed h & Be
s Coltes Mahar 11 536320 Kitchen Autopod Auto Single Sene  Hamilton Beach
Last. Hamilton Be Selectives Si Eject Pod Bre . Coffee Maker . The S
Hamilton Beach® Two-Way Cuisinant® Braw Central ™ 12 Melitta® 12-Cup $15.79 $994.00 $19.49 §49.99
Target Glebal Indust Target Bed Bath & B
Single Cup Coffee Makers : Knchen Apphantes Wa!man L. ke (108)

www walmart com » Home » Appliances » Kitche
p Single Cup Coffes Makers - Kiche
Buy Personal Coffee Maker, Brentwood T5-1 zU

Keurig: Official Site
www keeurig com/ +

4 § ik rating for keurig.cor
Get A Fra
Purchase of 6 Boxes. Buy

Keurig® Brewers, Official Site of Single Cup Coffee Makers ...
www keurig com/shop/brewers/all-brewers = Keurig

Cup® single cup coffee maker & huge selection of delicious
erfactly each time, with no mess to clean up

ple Pac

The value is that web users only see the ad if they have typed in a search in Google's search engine
which includes the keyword the business is advertising for.

It's a straightforward way to target users that have expressed interest in the specific items you offer!
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5. Facebook Retargeting Ads

A new form of advertising that has gained traction in the past year is “remarketing” or “retargeting”
ads. Knowing that on average a new customer needs to have seven points of contact with a
business before they are ready to purchase, re-targeting is a form of advertising where you can
reach visitors again with an ad after they have visited your website to help build connection points
and complete the “seven touches” more efficiently.

An example of this type of marketing is when a visitor visits the web page for “Product XYZ" but does
not purchase. The business can then, via a cookie, track that and deliver ads back to that visitor on
Facebook. So when the person that visited the website is simply checking Facebook to see what
their friends are doing, the business could reach out via an ad and say, “Hey, thanks for checking out
Product XYX! Here's more information and a special offer..” which then directs them to specific web
page tailored just to them.

Create Audience

Choose the type of audience you want to create on Facebook.
This process is secure and the details about your customers will be kept private.

% Data File Custom Audience

MailChimp Custom Audience

-
B} Custom Audience from your Mobile App

@ Custom Audience from your Website

1. Go to Audiences
2. Create Custom Audience from Website

It's a great way to increase the touch points to those that have expressed some interest, and a way
to follow-up and hopefully nurture the relationship towards the visitors becoming customers. So if
you were on a website and then spotted an ad from that company while you are on Facebook, it's
highly likely that you've been retargeted!

Learn more about Facebook retargeting and website custom audiences >>
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6. Google Remarketing Ads

Similar to Facebook retargeting ads, Google calls their version “remarketing ads.” The premise is
the same, reach out to those who have visited your website or a particular web page again back on
Google Ad properties with ads that allow you to follow-up and “touch” the visitor again.

V (B8 You, Bernie Borges and 279,237 others like this.

% Follow @smexaminer | 174K followers

0 CHANGES

T o E X p L O R E 3+ Follow 123k

‘“E??_FAEEBU{K }AGE LAYUUT i

SocialMedi 1E\ aminer.com

Find out what you need to know about the latest changes to Facebook’s Pages layout. Everylhinu you love
2 '
now on your TV,

1 e An Ad delivered For $35.
#1: Photos Have a New Size by Google on a /
One of the biggest layout changes is the wider. single-) Website allowing
related to that increased width is the size of images disy &00gdle Ads

HHE-’LHW

& Proces toie s

@ chromecast

Since Google has a massive online ad network that includes it's search engine but also includes
other websites that run Google Ads on them, the playing field is huge. You've likely had this happen
to you where you visited a website, then went somewhere else online and immediately saw an ad
from the website you just visited. Yes, this is re-marketing!
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/. Deals and Coupons

If you do not have the time for lots I,

of blogging with content marketing, | Y e e—r— < i
and your business uses social media
and has a website, then another online
marketing method your company

can use is the option to offer deals Be a hero and support community
volunteer fire departments!

and coupons. AAN—— e
% ! Save $§l oft
Simple tools like TabSite.com allow .' ‘\ g e e .ay'
A4 admission!

businesses to quickly setup a discount

gD

offer such as “enter your name and

"

email address to get a 15% off coupon.

This can be added to a tab on your
Facebook Page and also the same app
can be added to your website.

Simply use social media posts, email

news to your lists and announcements

on your website to drive traffic to the special offer. Ads can be run to drive even more traffic to
the special offer.

This allows you to reach an interested audience with the offer but also to grow your email list so that
you can then reach them multiple times later on via email marketing.

rA\

dlgltal hl“ Digital & Social Media Marketing | Web Design | Mobile & App Development  www.digitalhill.com


http://www.digitalhill.com
http://www.tabsite.com/

8. Free Offers

A cousin to the deals and coupons is a free offer. This can be a resource in the form of a multi-page
PDF ebook, a video “how to” or even a video training resource. It is not your main product or service
but something related that offers value.

The key Is to get visitors to sign-up for it via entering their

name and email in a landing page form on your website.

This helps your business grow your email marketing list, helps you identify interested potential
customers, and begins the process of enabling you to touch the visitor multiple times with helpful
information to help nurture the connection towards becoming a customer.

Webinars are a related method. This can be a online presentation or training that informs,
introduces, instructs, and offers value that leads towards a sales offer at the end of the event.

5 Easy Steps To Organize Your Prospects & Build Relationships

Using Linkedln's Relationship Tab [Infographic]

gfﬂ Wa

July 23, 2014 by Melonie Do TIME and
Example of a free Start Getting
offer download that ered how many of g::;ﬂ:st:"gir;

builds a email list.

Discover how

Key is to make the
offer relevant to your
company S0 you grow
a list that can benefit
your business.

rospects? Perhaps you
tes that you have collected
s? Or have you ever wished
W you met a particular

hese situations are true for
find great value from
ganizational tool, the
'ailable to both free and paid

members. Even if you have not yet experienced
these issues, the larger your network grows,
the more valuable you will find this feature to
help you keep organized and stay on top of

your networking and lead generation efforts.
The feature also allows you save and record
information on contacts in your network that

'We respoct your smoil privacy

19 LinkedIn
Mistakes That

i Make Me Pull My
N[}l Hair Out

Again, the key is offering value and having a landing page form for registration of name and email
so that your email list grows for future marketing.
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9. Contests and Promotions

Similar to a coupon, deal, or free offer, a contest is an engaging tool to use in marketing as it adds
the element of a game and competition to the equation!

People like to win, and if the offer has value they are willing to enter!
The keys with a contest or promotion are:

1. Make sure the offer is related to your
products or services.

Enter to Win FREE Pass!

(£

Giving away an iPad when you
are a hotel does not makes sense

but giving away a chance to win a
COMING IN SEPTEMBER!

5

weekend getaway does!

2. The entry method needs to be simple
and straightforward.

Forms that only ask for Name and

The Doable Social Summit..Awesome equipping

Email have a higher submission rate e s 1] ieenae

15-26.

than entries requiring more details s e I
. . This one-of-3-kind event is designed to help equip
like address, phone, city, etc. Get the :

" methods to grow more
online! Social Media changes fast

sales and & B
There's waves of information coming at you as an

minimum you need that is helpful. e oot o e romene Doste Socll
Summit to implement eading edge insights right rms
. . away!
3. Communication to get the word out T ——
July 18, 2014, 3t 4:30 p.m. ET.
is Critica | . Awinner to be announced by Saturday July 13.

Learn more and view speaker linzup at Required = Enter
www.DoableSoclalSummit.com

A campaign strategy with plans to use

social media, email marketing, and

being sure you repeat in different

ways the awareness and alerts about the contest are key to the success. Just because you build
it does not mean they will come! They need to know about it.

You need a plan to let people know the contest is coming, that it is live, nearly ending, and who the
winner is!

Note as well that the contest is merely the start of the campaign as it allows you to grow your list of
leads from all those who enter. Itis then critical to have a plan to follow-up using email marketing
and/or Facebook re-targeting ads with those who did not win.
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BONUS: Combine Methods for
Greater Reach

Just like the example in the contest section where | note using social media and then potentially also
Facebook re-targeting ads, using a combination of methods can be a real value to your business.

Businesses could use a contest “enter to win” combined with Facebook Ads to grow awareness and
drive traffic for entries, and then post-contest offer the non-winners a coupon as a consolation prize.
By combining the methods you use, businesses can create powerful marketing campaigns online
that reach the idea audience in multiple ways and by multiple means.

By using multiple methods in combination a business helps ensure they actually reach their
audience, as well as the potential to reach them more than once so that it is top-of-mind and thus
they are more likely to take action on it.

Where Should You Start?

The key is that not every visitor or participant is ready to buy and make a purchase right away!
Data from studies by Flowtown and Bain and Company show that it takes seven touches, or points
of contact, on average for a new sale to occur. This means having a plan to have multiple touch
points with your ideal audience is critical.

It is very important to understand how your ideal audience uses the Internet and where they
spend time online, then creating a plan that can include the methods that best reaches that
audience where they spend time online. Using combinations of these online marketing tools helps
ensure your business is reaching your audience, and can help your business build awareness and
relationship with them, and ultimately make your business top of mind when the consumer is
ready to buy.

If your business is interested using some of these methods but not sure where to start or what
marketing methods and combination can work best for your business, then send me a note
with your questions and I'll get back to you!

Next Doable Task:

It's always about taking away learning’s and applying them! What's your key takeaway that you
need to do in the next 24 hours based on reading this?

rA\

dlgltal hl" Digital & Social Media Marketing | Web Design | Mobile & App Development  www.digitalhill.com


http://www.digitalhill.com
http://www.digitalhill.com/contact

Online
Marketing Methods
to Grow Sales

Social Media Marketing
Content Marketing
Facebook Ads

Google Adwords

Facebook Retargeting Ads
Google Remarketing Ads
Deals and Coupons

Free Offers

Contests and Promotions

BONUS: Combine Methods
for Greater Reach

9 Tweet this
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