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But first understand your funnel 
•Great content 

(e.g. blog 
posts) 

Website Visitors 

•Opt-in forms Subscribers 

•Build trust with more 
content (e.g. newsletters, 
webinars, ebooks, etc) 

Leads 

•Targeted offers Sales 

•Referral incentives Referrals 
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1. Build Traffic 
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How to get a lot of traffic 

• Write great content consistently 

• Write content that stands out amongst your competition 

• Consider Google when you’re writing 

• Build relationships with authority sites 

• Keep writing! 
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What is typically quality content? 

• Long content > 1,000 words 
 

• Content that people are searching for  
– Google Keyword Planner 

 
• Content that gets shared a lot 
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What’s popular on your competitors site? 

Also useful to check who 
is sharing the content 

www.buzzsumo.com 
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What’s popular on your competitors site? 

Semrush.com 
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What’s an authority site? 

• They appear regularly when you are searching for important 
keywords relevant to your business 

• They generate a lot of traffic 

• They have a high ‘Domain Authority’ 
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OpenSite Explorer (or Moz toolbar) 

www.opensiteexplorer.org 
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Use Moz Toolbar for Google searches 

Switch on Moz to see the Domain 
Authority and Page Authority for each 

page in the search results 
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Re-optimize Content Already Getting Traffic 

Google Webmaster Tools 
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Creating Content 



@IanCleary 

Keyword Research – Define Keywords 

• Define the main themes or 
topics you want to create 
content about 

• Find keywords relevant to 
each theme 

• Find related keywords 
relevant to each of these 
 
 
 

Keyword 
Themes 

Your 
Business 

Sports Fitness 

Sports 
supplements 

Sports 
nutrition 

Sports training 
programmes 
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Mindmap Your Keyword Themes 

Sports 
nutrition 

Athlete 
nutrition 

Health of 
athletes 

Sports 
Diets 

Food for 
Sports 
People 

Body 
Building 

Supplement 
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Research using Google Keyword Planner 

Google Keyword Planner 



@IanCleary 

Research using Google Keyword Planner 

Google Keyword Planner 
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Can you rank for it in Google? 
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Getting other ideas.. 

www.keywordtool.io 
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Example Posts… 

• Infographics 
• List Posts 
• Interviews 
• How to Posts 
• Video Posts 
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Example: List Post 
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Example: Interview 
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Write Expert Posts 

1200% more shares 
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Write Expert Posts 
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2. Build Profitable Relationships 
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Twitter Example 

• Build a short list of influencers 
• Find out who the influencers are talking to (Twitonomy) 
• Build an expanded list 
• Create a Twitter list with the influencers 
• Start engaging with the list 
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Twitonomy 

www.twitnomy.com 
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Create a Twitter list and Add a Stream in Hootsuite 
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Build the Relationship 

• Share their articles 
• Comment on their posts 
• Retweet their content 
• Answer their questions 
• Email them when you get to know them 
• Try to get on a call with them e.g. Do an interview with 

them 
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3.  Convert Traffic 
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Build Email Subscribers 

70% of website 
visitors will never 
come back… 

www.OptinMonster.com 
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Split Testing of OptinMonster 

1.3% Conversion 2.1% Conversion 

www.OptinMonster.com 
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Tips 

• Make your newsletter subscription more prominent 
• Use convincing text 
• Use social proof 
• Provide an incentive to subscribe 
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Apollo Experience 
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Apollo Blog 



@IanCleary 

Apollo Email Conversion 



@IanCleary 

Apollo Experience 
• Created Content 

related to his 
target audience 

Website Visitors 

• Used Optinmonster Subscribers 

• Interacted via a newsletter and 
promoted the event 

• Ran a competition 
Leads 

• Targeted offers to his subscribers and 
competition entrants that did not win 

• Formed strategic partnerships 
Sales 

• Still working on this Referrals 



@IanCleary 

Email to Sale 

He got sales 

Made offers promoted through email 

Ran a competition which he promoted through email 

Kept them informed through latest blog posts 

But…..   
 

He also has a 
website with traffic 
and a list for sales 
for the next event! 
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  I’m generating sales for my event through my email 
list, and because of the basic optimization of my content I’m 
ranking for keywords related to the event and yesterday I 
was found on Google by a company who we have now agreed 
to have a strategic partnership with, amazed by how well 
this is working and it didn’t take me a lot of work  

 

Email to Sale 

Paul Ryan  
Apollo Experience 
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Google Analytics Simplified 

www.QuillEngage.com 
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Key Takeaways.. 
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Tips 

• Create great content to drive traffic 
• Convert traffic to email subscribers 
• Build relationship over email and social 
• Build trust 
• Build sales – Know your funnel 
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