
  
  

  



First things first… 
 

• Slides → Yes.  
• Video Replay → Yes. 
• Q & A time at End. 
•Giveaways Throughout! 



Our Roadmap 
• Why Facebook Matters Today 
• Digital Marketing Funnel Model Intro 
• Strategies for Attraction & Engagement 
• Facebook Content Strategies 
• Lead Capture Strategies 
• Facebook Ad’s Value in Content & Leads 
• Q & A’s - Final Giveaways 



Timeout! 



Why Facebook? 
1. Demographics 

 

1.  Targeting 
 

1.  Time per Month 
 



People on Facebook 
 

● Some Major Buying Demographic Active 

● Every Social Network that has captured the 

50+ bracket (which has $ buying power) 

● Growth of Users & Use has Stopped 



Facebook knows you! 
 

About 

Friends 

Family 

Likes 

Comments 

Access ways 



“People on Facebook in the US spend 
around 40 minutes each day using our 
service”, while the CDC recommends 
Americans exercise 21 minutes a day 
but only 20% of people meet that goal. 

-Mark Zuckerberg 
 



TOP TIP: 
 

To succeed on Facebook 
today you must… 
 

 1. Integrate 
 2. Multi-touch 
 



 
The 

Digital 
Marketing 

Funnel 



The Funnel: 

1.Top of Funnel Content  
    [Attracting & Engaging] 

 
Where: Share & Amplify (Ads) on 
Facebook 
 Types:   How to, Help. Inspire. 
Resource. 

Entertain.   Educate.  Experience. 
 

 
 
 
 

3 Main Parts 
50% 



Mid-Funnel: 
 
 
 
 

Content that offers resources  

with intent to gain  

LEAD CAPTURE. 

 (Email addresses) 
 
 
 
 

30% 



Mid-Funnel is: 



Bottom  
Funnel: 

 
 

                              20% 
 
– Specific offers and  
    Sales opportunities 
– Demonstrate ROI, remove 
   Final barriers & questions 
 
B2C:  Coupon, Discount on purchase, etc. 
 
B2B: Set an appointment.  Free Consult. 

 
 
 
 
 



Facebook Algorithm changes 
• Basic formula hasn’t changed: Popular,  

Relevant & Recent updates outperform 
 

 
postplanner.com/edgerank-infographic 

 
 

 
 

 
 
 

 



Facebook Algorithm changes 
• Basic formula hasn’t changed: Popular, 

Relevant & Recent updates outperform 
• But there is more & more competition! 
• Still need to Chum Chum Bait! 

 
 

postplanner.com/fishing 
 
 

 



Facebook Algorithm changes 
• Basic formula hasn’t changed: Popular, 

Relevant & Recent updates outperform 
• But there is more & more competition! 
• Still need to Chum Chum Bait! 
 

Updates you need to think about: 
 

• Avoid like-gating or like-baiting 
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Facebook Algorithm changes 
• Basic formula hasn’t changed: Popular, 

Relevant & Recent updates outperform 
• But there is more & more competition! 
• Still need to Chum Chum Bait! 
 

Updates you need to think about: 
 

• Avoid like-gating or like-baiting 
• Avoid overly-promotional posts 
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Facebook Algorithm changes 
• Basic formula hasn’t changed: Popular, 

Relevant & Recent updates outperform 
• But there is more & more competition! 
• Still need to Chum Chum Bait! 
 

Updates you need to think about: 
 

• Avoid like-gating or like-baiting 
• Avoid overly-promotional posts 
• Post more videos 
• Be data-driven! 

 
 
 

 



Facebook has been a 

marketers dream.

1.28 BILLION

monthly active users 

easily sorted and 

served digitally in 

1,000 different ways 

for FREE!



Until it became our 

worst nightmare!

Facebook isn't 

actually censoring 

content. They are 

just deciding what 

you see.



Pay to PLAY Was Born!



In 2012 Facebook 

famously reported that 

organic reach rates 

were roughly 16%. That 

means your fans were 

seeing roughly 1 out of 

6 posts you were 

producing. 

Two years later that 

number is down around 

6%, or 1 out of every 16 

posts.

Rumors are that the 

number will drop to 1 

out of 50 in the next 

couple of years!
Source: Advertising Age March 6, 2014



Small Business Squeeze…OUCH!



It IS still possible to get staggering 

amounts of your content seen on 

Facebook without paying them a 

single penny for advertising. 













What would 

it cost me to 

get reach if I 

PAID 

Facebook?



I have had 36 posts in the last 90 days 
with unpaid reach (reach/#fans) and 
engagement rates (people talking 
about/#fans) over 200%! 

The current Facebook averages for those 
stats are 6% and 2 %.



Starts with CONTENT Buckets



My Content Buckets

1. Motivation/Inspiration

2. Business/Social Media Tips

3. Humor

4. Relatable Content

5. Testimonials

6. Highlighting Fans

7. Content

8. Brand/Personal Happenings

9. Personal Stuff

10.MARKETING MESSAGE 

yes, I do sell stuff!



Make Your 

Content Visual:

Visual content dominates on 

Facebook. Use more visual 

content and make your content 

visually stunning. 

Canva and Wordswag (iPhone 

app) are two of my favorites. 

You can create amazing short 

videos with your PHONE!



Make Your Content Stuff People Want to Share



Use Your Own Data and 

See What is Working for 

Other People

Look at your own Facebook 

Insights to see what is working for 

you. In Insights click on the "Posts" 

tab and then the "Reach" column 

header and Facebook will sort the 

last 3 months of posts by reach 

from highest to lowest. Do more of 

what is working and less of what is 

not.



The Job Is In The Tools – I use these DAILY!



What’s Working for Us! 

1. Use Text on Images 
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What’s Working for Us! 
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What’s Working for Us! 

1. Use Text on Images 
2. Add Trackable Shortlinks to 

pre-Viral images 
3. Design Featured Images on 

Blogposts to Stand Out! 
4. Only Boost PROVEN 

Organic Blogposts 
 

 
 



Lead Capture 
With TabSite 



Contests: 

 
 
Pet Care Store 
 
• Grew fan count by over 10,000 
in  2 months! 
 

• Averaged over 250 entries. 
  bit.ly/FBpetopia 
 

 
 
       

Incentivizes 
spur 
Sign-ups! 

http://bit.ly/FBpetopia
http://bit.ly/FBpetopia


Posting Lead Capture: 
Incentivize  
the Email 
List Sign-up! 
 
-A Coupon 
- A How To 
Video 
-Industry Report 
-Guide 
-Target w/ FB Ads 



Mid: Goal:  
Unknown to known 

[Name & email] 
 
  

 
Offer clear incentive to sign-up!  

Aim:  Move from Facebook to your Email Marketing 
 
 



Facebook Ads 
Targeting = Your Key to Winning 



  

Facebook Ads 

For as little as 
$1 per day 
you can drive 
specific actions 
by specific 
audiences you 
want to reach. 

Ads Types 
in 

Ad Manager 





Facebook Ads Boost Post 
 

 

 

 

         



SPECIAL OFFER!! 

postplanner.com/tabsite 
 

Coupon Code: 

TABSITE2015 
 

2 FREE months of Agency! 

$198 value 
Cancel anytime before April 19 and pay nothing. 

EXPIRES TONIGHT!!! 
 

 
 

 



BONUSES!  
  

For TabSite Code: Facebooktoday 
 

Go to TabSite.com, select Unlimited Plan, 
At checkout below credit card enter code. 

 
3 Months FREE!  Nearly $300 value! 
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