
  
  

  



First things first… 
 

• Slides → Yes.  
• Video Replay → Yes. 
• Q & A time at End. 
•Bonuses & Deals at the End! 

 
Use the Hashtag #FacebookPlus 



Our Roadmap 
• Why Facebook Matters Today 
• Digital Marketing Funnel Model Intro 
• Strategies for Attraction & Engagement 
• Facebook Content Strategies 
• Lead Capture Strategies 
• Facebook Ad’s Value in Content & Leads 
• Q & A’s - Final Giveaways 



Timeout! 



Why Facebook? 
• Demographics 

 

•  Targeting 
 

•  Time per Month 
 



People on Facebook 
 

● Some Major Buying Demographic Active 

● Every Social Network that has captured the 

50+ bracket (which has $ buying power) 

● Growth of Users & Use has Stopped 



Facebook knows you! 
 

About 

Friends 

Family 

Likes 

Comments 

Access ways 



“People on Facebook in the US spend 
around 40 minutes each day using our 
service”, while the CDC recommends 
Americans exercise 21 minutes a day 
but only 20% of people meet that goal. 

-Mark Zuckerberg 
 



TOP TIP: 
 

To succeed on Facebook 
today you must… 
 

 1. Integrate 
 2. Multi-touch 
 



 
The 

Digital 
Marketing 

Funnel 



The Funnel: 

1.Top of Funnel Content  
    [Attracting & Engaging] 

 
Where: Share & Amplify (Ads) on 
Facebook 
 Types:   How to, Help. Inspire. 
Resource. 

Entertain.   Educate.  Experience. 
 

 
 
 
 

3 Main Parts 
50% 



Mid-Funnel: 
 
 
 
 

Content that offers resources  

with intent to gain  

LEAD CAPTURE. 

 (Email addresses) 
 
 
 
 

30% 



Mid-Funnel is: 



Bottom  
Funnel: 

 
 

                              20% 
 
– Specific offers and  
    Sales opportunities 
– Demonstrate ROI, remove 
   Final barriers & questions 
 
B2C:  Coupon, Discount on purchase, etc. 
 
B2B: Set an appointment.  Free Consult. 

 
 
 
 
 



MORE FACEBOOK ALGORITHM 
CHANGES!! 



Facebook Algorithm 
changes 

Basic formula hasn’t changed:  
 

Popular, Relevant & Recent 
updates STILL outperform. 

 
 

 
 
 

 
 
 

 

postplanner.com/edgerank-infographic 

http://www.postplanner.com/8-status-ideas-that-will-improve-your-facebook-edgerank-infographic/


Facebook Algorithm 
changes 

But there is more & more 
competition! 
 
Still need to Chum Chum Bait! 
 
 
 
 
 

postplanner.com/fishing 
 

http://www.postplanner.com/how-to-use-facebook-to-drive-traffic-to-website-get-customers/


Facebook Algorithm changes 

Updates you need to think about: 
 

• Avoid like-gating or like-baiting 
 
 
 

 



Facebook Algorithm changes 

Updates you need to think about: 
 

• Avoid like-gating or like-baiting 
• Avoid overly-promotional posts 

 
 
 
 

 



Facebook Algorithm changes 

Updates you need to think about: 
 

• Avoid like-gating or like-baiting 
• Avoid overly-promotional posts 
• Post more videos 
 

 
 
 
 

 



Facebook Algorithm changes 

Updates you need to think about: 
 

• Avoid like-gating or like-baiting 
• Avoid overly-promotional posts 
• Post more videos 
• Be data-driven! 

 
 

 
 
 
 

 



What’s Working for Us! 
1. Use Text on Images 
 

 
 



What’s Working for Us! 
1. Use Text on Images 
2. Add Trackable Shortlinks to pre-

Viral images 
 

 
 



What’s Working for Us! 
1. Use Text on Images 
2. Add Trackable Shortlinks to pre-Viral images 
3. Design Featured Images on Blogposts to Stand 

Out! 
 

 
 



What’s Working for Us! 
1. Use Text on Images 
2. Add Trackable Shortlinks to 

pre-Viral images 
3. Design Featured Images on 

Blogposts to Stand Out! 
4. Only Boost PROVEN Organic 

Blogposts 
 

 
 



Lead Capture 
With TabSite 



Contests: 

 
 
Pet Care Store 
 
• Grew fan count by over 10,000 
in  2 months! 
 

• Averaged over 250 entries. 
  bit.ly/FBpetopia 
 

 
 
       

Incentivizes 
spur 
Sign-ups! 

http://bit.ly/FBpetopia
http://bit.ly/FBpetopia


Posting Lead Capture: 
Incentivize  
the Email 
List Sign-up! 
 
-A Coupon 
- A How To 
  Video 
-Industry Report Guide 
-Target these posts w/ FB 
Ads 



Mid: Goal:  
Unknown to known 

[Name & email] 
 
  

 
Offer clear incentive to sign-up!  

Aim:  Move from Facebook to your Email Marketing 
 
 



Facebook Ads 
Targeting = Your Key to Winning 



The 30 Item Checklist 
Retargeting via Custom Audiences 



Personal Branding Guide 



Facebook for a Dollar a Day 



Business Framework 
The nine triangles of Business Framework 



The Triad 



The Funnel 



Optimize & Iterate 
 



Business Strategy 



Personal Efficiency 
 



Leadership 
 



Career Path 



Word of Mouth 



Business Functions 
 



Q & A Time 
 PLUS SPECIAL OFFERS! 

postplanner.com/tabsite Coupon Code: TABSITE2015 
2 FREE months of Agency! $198 value 

 

Tabsite.com/signup: Coupon Code: Facebooktoday 
For UNLIMITED APP PLAN  

OFFERS EXPIRE TONIGHT!!! 
 

Blitzmetrics:  Text LIKE to 96000 
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